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Fast Food Industry Overview Store Type Share

Company Market Share Industry Trends

Industry Overview
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Since COVID, 
QSR’s have been 

preferable to 
consumers 

QSR’s are expected 
to have a higher

growth rate 
heading into 2024

Online food ordering has grown over 300% since 2014

Growing consumer interest in digital strategies in-store

Cost of  ingredients and goods rising due to inflation

• The fast-food industry is comprised of  a variety of  
companies that sell low-price food items at a faster rate than 
typical restaurants

• It is currently valued at $593 bn and is expected to grow at a 
CAGR of  4.6% until 2029

• Key metrics include same-store sales and frequency of  
consumer purchases 

• This sector is considered to be more stable than other 
discretionary industries 
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McDonald’s Background Company Owned vs. Franchised Revenue

Store Numbers Historical Stock Performance

Company Overview

• McDonald’s is a fast-food company founded in 1955, which 
has grown to operate over 38,000 stores in over 100 
countries

• Their menu has grown to include over 100+ items and 
continues to expand YoY

• McDonald’s operates in the QSR segment of  the fast-food 
segment, meaning it offers cheap and fast service to 
consumers at all locations 0
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Investment Thesis

As inflation continues to affect 
consumers’ pockets, consumers are 

turning to lower priced options. 
McDonald’s low prices and 

recognizable brand image make it a 
market leader, making it best 

positioned to capitalize on these 
conditions.

Increased demand and market 
share internationally has led the 
company to focus growth and 

consumer loyalty towards 
international basis.

McDonald’s has used AI 
technology in order to successfully 
launch products that will increase 

consumer satisfaction. This has led 
to higher consumer recognition for 

the brand and this trend will 
continue into the near future.

Recessionary 
Resistance International Growth Enticing Product Lines
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Macro Influence on Consumer Spending McDonald’s 2008 Performance

Effects on McDonald’s Strengths vs. Competitors

Recessionary Resistance
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Net Income Growth

McDonald’s income grew at a faster rate as 
consumers turned to them more in 2008 due 

to economic conditions

McDonald’s has more exposure to high growth markets and 
dominates market share internationally 

Increased expenditures towards store development and 
consumer satisfaction

Differentiated products that other competitors attempt to 
replicate 
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International Market Revenues Past Divestitures

Growth in International Store Sales Plans For Expansion

International Growth
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Asia Pacific 
region

Promotional 
programs to 
raise demand

Investment in 
CapEx to expand 

locations

2015
Taiwan

2017
China

2022
Russia

Sold over 400+ Taiwanese locations to 
franchise operators to divest in APAC region

Sold 80% of  their Chinese stores to private 
equity firms

Closed all their Russia locations in March due 
to the invasion of  Ukraine
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Past Acquisition Development Assimilating Into Foreign Markets

Products & Sales Growth Loyalty Programs Strength

Enticing Product Lines

In 2019, McDonald’s acquired AI company 
Dynamic Yield to utilize their products to determine 

future consumer trends
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Global Growth US Sales Analysts' Projections

Within the first 
4 days of  its 

sale, over 50% 
of  goods sold in 

the Adult 
Happy Meal 
were sold out

McDonalds acquired Apprente to build out their 
voice AI system to facilitate drive-thru operations 

India

McDonald’s menu adjusted 
to feature mostly chicken 

options and now the 
company has 320+ million 

consumers yearly

Japan

Menu features mostly fish 
and rice to fit cultural 

standards, leading to Japan 
being one of  the fastest 

growing segments
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This rise in digital sales is attributable to the company’s online loyalty 
programs, that operate in over 50 markets and have over 20 million 

users in America, alone. 
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Potential Risks

Bear Case Base Case Bull Case
• McDonald’s prices continue to increase, 

deterring consumers away from the store
• International sales cut into revenues and 

net income at an unprecedented rate
• Consumers become agitated with 

McDonald’s offerings and shop at 
competitors more

• Consumers turn to McDonald’s for their 
continuously cheap prices at a time when 
they have little discretionary income

• International demand increases and same-
store sales reflect this YoY

• Consumers consistently buzz and enjoy 
McDonald’s new products 

• McDonald’s market share grows as 
consumers shop at McDonald’s over other 
QSRs

• International revenue grows at an 
unprecedented rate, leading to more stores

• McDonald’s brand recognition and sales 
grow from increased consumer interest

EV/EBIT Multiple: 20.27x
Share Price: $286

EV/EBIT Multiple: 27.09x
Share Price: $328

EV/EBIT Multiple: 28.45x
Share Price: $384

Macroeconomic influences will affect consumer spending habits to an extensive degree, cutting into revenues

Both international recessionary fears and political conflicts will negatively affect international demand and sales

McDonald’s unsuccessfully launches new series of  products, decreasing consumer affection and trust in the brand
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Appendix A: Balance Sheet
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Appendix B: Income Statement



13

Appendix C: Cash Flow Statement
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Appendix D: Revenue Build
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Appendix E: Net Working Capital
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Appendix F: WACC & Beta
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Appendix G: DCF 1
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Appendix H: DCF 2
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Appendix I: Comps 1
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Appendix J: Comps 2
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Appendix K: Comps 3
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Appendix L: Company Pillars
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Operating Margin Gross Profit Margin

EBITDA Margin P/E Ratio

Appendix M: Comparable Margins
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Appendix N: IDL Markets
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