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BUY MNST

Current Price:

$82.69

Expected Price:

$100

Upside:

21%
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Company Overview

Monster Energy® Drinks - also includes Reign 

energy drinks and True North Energy Seltzers
Leading developer, marketer, and distributor of  
energy drink beverages

Has access to Coca-Cola's distribution system and is 
Coca-Cola's sole energy drink play

Strategic acquisition of  the alcoholic beverage company 
CANarchy Craft Brewery

1

2

3

Strategic Brands - energy drink brands acquired 

from Coca-Cola including NOS, Full Throttle, 

Burn, Mother, Nalu, Ultra and Relentless

Other - comprised of  'flavor' products sold by 

American Fruits and Flavors

Business Model Revenue Segments

Geographic Breakdown Historical Stock Performance

66%

20%

8%

6%

U.S. and Canada Europe, Middle East, and Africa

Asia Pacific Latin America and Carribean
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Industry Overview

• “New age” beverages

• Sports drinks, energy drinks, and plant-based water

• Domestic wholesales sales have an estimate of  

approx. $67.0 billion, 11.4% over estimates

• Popular among college students as a coffee 

alternative

• Dominant in North America

Alternative Beverage Total Non-Alcoholic Beverage by Category $ Share

Emerging Key Trends Competitors

32%

18%17%

16%

7%

5%
5%

Sparkling Soft Drink Water Juice/Juice Drinks Energy Drinks

Sports Drinks RTD Tea RTD Coffee

Sugar Free/Calorie Free

Flavor Diversification

Overall Increased Demand
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International Growth
Shifting Consumer Habits Revenue Growth Overseas

Symbiotic Distribution Partnership Unique & Novel Product Offerings
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EMEA Asia Pacific Latin America and Carribean
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Health Focus

Convenience and Functionality

• Increased urbanization, disposable income, and the rise of  

long and erratic work hours

• Instant energy and with mental and physical stimulation

• Popularity as a coffee and soda substitute

• Youth consumer preference towards healthier lifestyles

• Ingredients such as Taurine are essential for cardiovascular 

functions and skeletal muscular development

Monster is 

growing its 

product 

lineup to 

match its 

overseas 

expansion In February 2022, Monster entered the alcoholic 

beverage space acquiring CANArchy Craft Brewery

Q1 2022 saw the launch of  6 new product lines 

including Monster Aussie Lemonade and Reign Total

Coca-Cola is Monster Beverage Corp.’s preferred global distribution 

partner

Monster is Coca-Cola’s primary energy drink play; the soft drink giant 

holds a 16.7% stake in Monster

Monster has unique access to Coke’s entire distribution chain which 

operates in over 200 countries

“The most powerful and extensive system in the world” – Monster CEO 

Rodney Sacks

In FY 2021, Monster sold energy drink beverages under 

32 brand names
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Post-Coronavirus Margin Expansion
Elevated Pricing Power Industry Consolidation

Aluminum Price (USD per Ton) vs Share Price Brand Moat

Additional can 

manufacturing capacity 

in the U.S. has been 

secured for 2022

Monster expanded its 

sourcing network 

within the US and 

EMEA to address 

supply constraints

0% 5% 10% 15% 20% 25%

Red Bull

Monster Energy

VPX Bang

Red Bull Sugar Free

Red Bull The Summer Edition

2021 Leading Energy Drink Brand by Market Share
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Countercultural Marketing

Big Beverage Blunders

• Brand equity is critical to an energy drink’s success

• Necessity of  unique marketing and sponsorship deals

• Sustained presence in motorsport and other extreme sports

• Consumer preference based on brand image, not price

• Low private-label penetration due to lack of  pricing power

• Failure of  Coca-Cola Energy highlights the need for lengthy, 

differentiated marketing campaigns to build brand equity

• Co-packing and aluminum supply crunch

• Unmet demand within EMEA and USA

• New flavor facility in Athy, Ireland for EMEA

Unfulfilled 
Demand

• 160 mg of  Caffeine per Monster

• 95 mg of  Caffeine per cup of  Coffee

• 80 mg of  Caffeine per Red Bull

Addictive 
Products

• Reduced promotions and pricing actions

• Streamlined control and operations

• Has yet to implement a direct price increase

Pricing 
Controls
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Valuation
Football Field Analysis Valuation Weighting

Sensitivity Tables

Terminal Growth Rate

$             96.94 1.50% 2.00% 2.50% 3.00% 3.50%

W
A

C
C 7.52% 100.42 107.63 116.28 126.84 140.03

8.02% 92.67 98.66 105.73 114.21 124.56

8.52% 86.03 91.07 96.94 103.87 112.18

9.02% 80.29 84.56 89.50 95.26 102.05

9.52% 75.26 78.93 83.13 87.97 93.61

 $-  $20  $40  $60  $80  $100  $120

GG

MM

FWD EV/EBIT

FWD EV/EBITDA

FWD P/E

Method Share Price Weight

GG $             96.94 35%

MM $           110.61 35%

FWD EV/EBITDA $           100.85 10%

FWD EV/EBIT $             95.50 10%

FWD P/E $             92.77 10%

Share Price $            101.55 

Current Price: 

$81.62

Target Price: 

$100

Terminal Multiple

$            110.61 13.22 14.22 15.22 16.22 17.22

W
A

C
C 7.52% 103.65 109.58 115.51 121.44 127.36

8.02% 101.45 107.24 113.02 118.81 124.59

8.52% 99.31 104.96 110.61 116.25 121.90

9.02% 97.23 102.74 108.26 113.77 119.28

9.52% 95.21 100.59 105.97 111.35 116.73
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Risks and Mitigants

Reliance on Coca-Cola distribution 

chain

Ongoing supply chain disruption last 

past 2022

Reduced gas station traffic

Acquisition of  CANarchy Craft 

Brewery Collective includes access to 

their distribution network that mgmt. 

plans to build-out

Mgmt. plans to offset increased costs 

with price increases and reduction in 

promotions; Additional can 

manufacturing capacity in US already 

secured for 2022

Past quarter saw increased demand 

from grocery, club stores, mass 

merchandisers and e-commerce; 

continued product launches offset 

lower gas station demand
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BUY MNST

Current Price:

$82.69

Expected Price:

$100

Upside:

21% 

Thank You!

Questions?
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Appendix A: Coca-Cola Supply Chain
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Appendix B: 2022 Price Sensitivity

P/E Ratio
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$           100.00 32.38 33.38 34.38 35.38 36.38

42% 109.94 113.34 116.73 120.13 123.52

44% 102.06 105.21 108.37 111.52 114.67

46% 94.18 97.09 100.00 102.91 105.82

48% 86.30 88.97 91.63 94.30 96.96

50% 78.42 80.85 83.27 85.69 88.11
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Appendix C: Balance Sheet
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Appendix D: Income Statement
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Appendix E: Cash Flow Statement
Monster Beverage Corporation (NasdaqGS: MNST)

Balance Sheet (in $thousands)

Quarter End FY 19 FY 20 FY 21

Cash flows from operating activities:

Net income $ 1,107,835 $ 1,409,594 $ 1,377,475 

Adjustments to reconcile net income to net cash provided by operating activities:

Depreciation and amortization 60,727 57,030 50,155 

Non-cash lease expense 4,087 3,943 4,107 

Gain on disposal of property and equipment (252) (350) (1,013)

Loss on impairment of intangibles 0 8,700 0 

Stock-based compensation 63,356 70,289 70,483 

Deferred income taxes 1,263 (156,873) 16,429 

Effect on cash of changes in operating assets and liabilities:

Accounts receivable (59,941) (119,672) (254,228)

Inventories (85,222) 30,304 (277,793)

Prepaid expenses and other assets (13,774) 1,024 (29,341)

Prepaid income taxes 9,481 5,516 (10,919)

Accounts payable 28,832 18,696 114,297 

Accrued liabilities (14,018) 26,113 71,586 

Accrued promotional allowances 21,943 13,762 31,498 

Accrued compensation 7,228 7,501 7,950 

Income taxes payable 8,105 10,422 7,221 

Other liabilities (1,030) (356) 492 

Deferred revenue (24,858) (21,480) (22,658)

Net cash provided by operating activities 1,113,762 1,364,163 1,155,741 

Cash flows from investing activities:

Sales of available-for-sale investments 851,436 920,196 1,488,599 

Proceeds from sale of property and equipment 1,239 993 1,328 

Purchases of available-for-sale investments (1,067,736) (1,299,981) (2,413,143)

Purchases of property and equipment (101,661) (48,722) (43,868)

Additions to intangibles (8,737) (18,550) (13,585)

Increase in other assets (1,265) (26,423) (11,353)

Net cash used in investing activities (326,724) (472,487) (992,022)

Cash flows from financing activities:

Borrowings (payments) on debt (13,569) (3,086) 2,928 

Issuance of common stock 92,363 72,936 45,723 

Purchases of common stock held in treasury (707,300) (595,918) (13,830)

Net cash provided by (used in) financing activities (628,506) (526,068) 34,821 

Effect of exchange rate changes on cash and cash equivalents 1,912 16,848 (52,491)

Net increase in cash and cash equivalents 160,444 382,456 146,049 

Cash and cash equivalents, beginning of year 637,513 797,957 1,180,413 

Cash and cash equivalents, end of year 797,957 1,180,413 1,326,462 
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Appendix F: Revenue Build
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Appendix G: NWC
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Appendix H: DCF
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Appendix I: Comps
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Appendix J: WACC
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Appendix K: BlackRock Aladdin
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Appendix K: BlackRock Aladdin



B
U

IF
: 
C

o
n

su
m

er
 S

ta
p

le
s

Appendix K: BlackRock Aladdin
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Appendix K: BlackRock Aladdin
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Appendix K: BlackRock Aladdin


