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Target Price:
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Operations Overview

Revenue BreakdownHistorical Stock Performance

Key Statistics

Company Overview
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Operates numerous retail stores globally to optimize store 
locations and customer fulfillment 

Manages the largest supply chain and procurement processes that meet 
sustainability standards and demand fluctuations

Heavily relies on digitalization platforms to promote loyalty 
management and streamline mobile interface payments  

Holds high standards for social responsibility and sustainability by 
carrying out ethical sourcing practices such as waste reduction to 
minimize environmental footprints 

Current Share Price: $91.66

52 Week Range: $99.10 - $115.48

LTM EBITA: $7.59 Billion

Leverage Ratio: 1.16x

P/E Ratio: 26.28x

60%18%

22%

Beverage
Food
Other

Starbucks’ menu 
offers over 250+ 

differentiated 
items, with new 

seasonal options 
swapped out 

throughout the 
year
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Retail Coffee and Snacks Competitors

Coffee Industry Trends Retail Coffee and Snacks Industry Market Size

Industry Overview
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Increased demand for iced beverages compared to hot 
coffee

Non-dairy and plant-based ingredients are becoming 
more preferred by consumers

Rise in consumer preference of  mid-size coffee brands 

• The industry is composed of  business including coffee 
shops, cafes, donut shops, and bakeries that offer coffee and 
snacks to the public

• The average American drinks 3.5 cups of  coffee daily, and 
over 400 million cups of  coffee are consumed daily in the 
U.S.

• Consumers spent over $110 billion on coffee in 2022
• The coffee and snacks industry has grown 52.4% from 2015 

to 2022
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Why Buy Now?
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Bleak earnings 
guidance 

plummets shares

Boycotts begin 
11/16

Q1 ‘24 
Earnings Miss

Boycott’s Negative Effect on 
Sales

Over the past five months, consumer 
boycotts have heavily impacted SBUX’s 
top lines, which has hit the company’s 

shares hard

Dedicated and Increasing 
Consumer Base

With recent and ongoing developments 
to their mobile app, SBUX knows how 
to effectively expand and maintain their 

dedicated consumers

Growing Physical International 
Presence

SBUX roughly takes up about 41% of  
U.S. market share, but the company 

plans to increase international locations 
by upwards of  10% YoY
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Investment Thesis

Expected Q3 
Recovery

Technology 
Advancements

Shifting to a 
Younger 

Consumer Base
After slowed growth coming 
from a successful fall season 

and slowed sales due to 
boycotts, SSS will begin 

recovering in U.S. and China 
in Q3 ‘24 

With 43% of  Starbucks 
transactions consisting of  

Rewards members, the 
company will shift to 

appealing to its increasingly 
younger consumer base

To meet increasing levels of  
demand in the A.M. hours, 

technology advancements to 
streamline processes will 
become more prevalent
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Boycott’s Impact Only Temporary Return to Work Continues Driving Traffic

Expansion of  Loyalty Program Future of  China

3Q24 Recovery

CEO Laxman Narasimhan attributed softening in US traffic to 
misperceptions regarding SBUX’s position on events in Middle East

NA Sales and Income to recover in 3Q24

7,121 6,882 7,346 7,497

1,444 1,420 1,555 1,601

1Q24 2Q24E 3Q24E 4Q24E
North America Sales North America Income*data from FactSet

30.4

34.3

1Q23 1Q24

US Members (millions)

+13%

Ø Using AI to identify specific 
member cohorts to offer 

relevant shopping incentives

Ø Partner with Gopuff to offer 
delivery of  overnight orders

Ø Partnerships offering value to 
loyalty customers (ex. Bank of  

America & Delta)

Focal Initiatives

90%

30%

66%

Of  companies plan to 
implement return-to-office 
policies by 4Q24

Say company will threaten 
to fire employees who 
don’t comply

Of  workers are back in the 
office 5 days per week in 
2023

33%
41%

66%
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Global US China

China will have the most 
SBUX locations opening in ‘24

Management increased same store sales growth guidance in China for 
FY ‘24 
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Gen-Z Spending Habits Focus on Cold Beverages and Customization

Embracing Technology and Convenience

Shifting to a Young Consumer Base

1
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3

The company offers numerous milk alternatives, 
syrups, toppings, and brewing methods allowing 
customer to create their own signature drinks
Appeals to younger crowd by catering to individual 
preferences which foster a sense of  discovery and a 
sense of  ownership and engagement with the brand

Starbucks boasts a wide variety of  iced beverages like 
cold brews and shaken espressos often featuring unique 
flavorings and customization 

Expanding Menu Options
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Splurging Saving

After introduction of  hyper-
personalization within the mobile app, 
revenues boosted 14% in a single fiscal 

year

The Starbucks app allows for mobile 
ordering, payment, and rewards, 

streamlining the experience for time-
conscious younger demographics
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2015 Quarterly Sales

Following the 
release of  

Starbucks cold 
brew, revenue 
increased over 

25% on a 
quarterly basis
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Rising Morning Demand

Drive-Thru/Mobile Increasing Capacity per Store

Coffee Technology Improving Efficiency

Higher Margins at Drive-Thru/Delivery Only Stores

Technology Advancements

Clover Vertica 
Machine

Installed in 10% of  US 
stores during 1Q24

On-Demand Single-Cup 
Brewer

On track to have installed in 
60% of  US stores in FY24

Coffee innovation 
and improved 

technology will lead 
to increased partner 
productivity, reduced 

waste, and greater 
store efficiencies 

across all locations

Morning demand returned to pre-COVID levels for first time and 
remains busiest daypart across US stores
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*data from filings and Inspire Brands

80%

30%

Sep. 
2023

Of  chain’s net new stores 
in the U.S. have a drive-
thru

Of  total transactions in 
the U.S. are mobile 
orders

Saw opening of  first ever 
“drive-thru-only” 
Starbucks

2/3 of  workers are now fully in-person, spending an average of  
$13/day on breakfast and coffee

Expected increase in the percent of  frequent and habitual 
customers fueled by return-to-office policies

Companies with Drive-Thru Only 
Locations

Smaller Footprint Driving Cost 
Savings

20% 30%

90% 100%

less kitchen space less labor

less dining spaceloyalty members orders
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Football Field Price Calculation

Assumptions

Valuation

75.00 85.00 95.00 105.00 115.00 125.00 135.00 145.00

GG

MM

LTM EV/EBIT

LTM EV/EBITDA

LTM P/E

25 EV/EBIT

25 EV/EBITDA

25 P/E

$90 $100

WACC EV/
EBIT

Growth
Rate Beta

8.42% 17.03x 3.0% 1.08
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Investment Analysis
Bear vs. Bull Case

Bear Case Base Case Bull Case

Upside/Downside Analysis
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EV/EBIT Multiple: 14.66x
Share Price: $83

Strikes continue as geopolitical tensions weigh 
down company’s sales 

Technology advancements and initiatives to 
appeal to a younger consumer fall short

EV/EBIT Multiple: 17.03x
Share Price: $100

Starbucks beats earnings expectations and 
gains more solidified financial footing 

Investors realize boycotts have little to do with 
company operations

EV/EBIT Multiple: 19.32x
Share Price: $112

Same store sales beat analysts’ expectations 
into FY25

Technology improvements directly improve 
Starbucks top lines beginning in 2025
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Risk Profile Growth/Value Assessment

Current vs. New Sector Weighting

Allocation

11.02%

10.97%

70.78%

7.23%

SBUX

CCL

BABA

AMZN

We propose selling out of  $1,800 of  BABA to limit geopolitical risk and 
put that towards 19 shares of  SBUX 

7.23%

81.80%

10.97%

AMZN

BABA

CCL



Questions?

Target Price:
$100

Upside:
9.67%

BUY:
19 Shares

Current Price:
$91.18
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Appendix A: Balance Sheet
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Appendix B: Income Statement
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Appendix C: Cash Flow Statement  
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Appendix D: Revenue Build 
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Appendix E: NWC 
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Appendix F: Beta & WACC 
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Appendix G: Comps   
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Appendix H: DCF
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Appendix I:


